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Christine M. Brennan
Deputy Commissioner

STATE OF NEW HAMPSHIRE
DEPARTMENT OF EDUCATION
101 Pleasant Street

Concord, NH 03301
TEL. {603) 271-3495
FAX {603) 271-1953

Frank Edelblut
Commissioner

October 11, 2022

His Excellency, Governor Christopher T. Sununu
and the Honorable Council

State House

Concord, New Hampshire 03301

REQUESTED ACTION

Authorize the Department of Education to enter into a sele source amendment to an existing
contract with Gud Marketing, Inc. (VC# 417351) Lansing, MI by increasing the amount by
$50,000 from $495,000 to $545,000 to implement a statewide campaign for the promotion of
literacy among school aged children, effective upon Governor and Council approval through
December 31, 2023, The original item was approved by Governor and Council on August 17, 2022
(item #61). 100% Federal Funds.

Funds to support this request are available in the account titled ESSER III-ARP Act for FY23, and
are anticipated to be available in FY24, upon the availability and continued appropriation of funds
in the future operating budget, with the ability to adjust encumbrances between fiscal years through
the Budget Office without further Governor and Council approval, if needed and justified.

06-56-562010-24370000-102-500731 FY23 FY24
Contracts for Program Services $375,000 $170,000
EXPLANATION

This request has become sole source because the contractor’s scope of service is being increased
and additional funds are being requested. The statewide reading campaign will support and
enhance initiatives currently underway and in the process of being developed by the New
Hampshire Department of Education (NHED), that focus on teaching New Hampshire children to
be successful readers. As the state aims to recover academic learning loss and increase academic
performance of students, this reading campaign is one of several tools to support services to New
Hampshire youth, parents, educators, schools, and communities.
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His Excellency, Governor Christopher T. Sununu
and the Honorable Council
Page 2 of 2

Gud Marketing will develop a marketing campaign to promote reading and literacy within the
Granite State. The campaign will target parents and guardians of children who have not yet entered
“school, through the development of competent reading and literacy skills. It will also tarpet
teachers, community groups that work with children and families, libraries, school districts and
broader communities. The objective of the campaign is to promote the love of reading among New
Hampshire youth, as well as strong literacy skills, reading proficiency and the importance: ol-
becoming life-long readers.

* An advertising campaign plan will be established to include goals and objectives, high-
impact messaging, creative direction and themes, logo, tagline, or slogan.

¢ An eamed media team will be created to gamer interest and partnerships, and a social
strategy will be developed to support and reinforce advertising tools.

* A video series will be developed that explains the importance of reading and early literacy
in a lighthearted and fun way, targeting young children directly to increase their love of
reading and boost literacy. Parents and guardians will also be targeted in the video serics,
explaining why reading to their children is imperative and detailing the benefits of reading
books.

A social media campaign will be launched to highlight key messaging points.
A website landing page will be created to provide a web presence for the program,
-including a clear call to action.

¢ Marketing through the use of billboards, bus billboards, television commercials, radio ads,
one-page flyers, email blasts and other opportunities will be considered/utilized as a way
to promote reading.

A Request for Proposal (RFP) was posted on the NHED website and on the Department of
Administrative Services (DAS) website for Statewide Bids and Proposals on Apri! 25,2022. The
department received proposals from six vendors for the statewide readmg campaign. A panel of
three individuals scored each of the proposals, with Gud Marketing receiving the highest ranking
from each panelist.

In the event Federal Funds no longer become available, addmonal General Funds will not be
requested to support this program.

Respectfully submitted,

oW/

Frank Edelblut
Commissioner of Education
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AMENDMENT TO
PROFESSIONAL SERVICES CONTRACT

Now come the New Hampshire Department of Education, Division of Learner Support,
hereinafier “the Agency,” and Gud Marketing, Inc. Lansing, Ml (VC# 417351), hereinalfler “the Contractor”, and
pursuani to an agreement between the parties that was approved by Governor and Council on August 17,
2022 (ltem #61) hereby agree 1o modify same as follows:

1. Amend Section 1.8 of the P-37 by increasing the price limitation by $50,000 from $495,000 to $545,000.
2. Remove Exhibit B (Scope of Service) and replace with Exhibit B-1 (Scope of Services)
3. Remove Exhibit C (Budget) and replace with C-1 (Budget)

4. All other provisions of this agreement shall remain in full force ard effect as originally set forth; and

5. This amendment shall commence upon Govemor and Council approval and shall terminate on December
31, 2023,

This modification of an existing agreement is hereby incorporated by reference to the existing agreement by the parties
and must be attached to the said agreement.

DN WITNESS WHEREQF, the parties, hereto have set their hands as of the day and year first above writien.

THE STATE OF NEW HAMPSHIRE
Department of Education
(Agency)

10/18/2022

Di\ys'/a) of
By:

Frank Edelblut, Commissioner of Education Date

Approved as to form, substance, and execution by the Attorney General this___18 _ day of October , 2022

vision of Attorney General Office
Elizabeth Brown

__day of

Approved by the Governor and Council this

By:




EXHIBIT B-1
Scope of Services

Gud Marketing Inc. (“Gud Marketing”) will provide, through the New Hampshire Department of Education
(“NHED™), a marketing campaign to promote reading and literacy within New Hampshire (“Program”).
The campaign program will target parents and guardians of children who have not yet entered school with
the goal of encouraging them to help children develop competent reading and literacy skills. It will also
target teachers, community groups that work with children and families, libraries, school districts and
broader communities. The objective is to promote the love of reading among New Hampshire youth, as
well as strong literacy skills, reading proficiency and the importance of becoming life-long readers.

Gud Marketing shall implement the following five phases of program activities, with an estimated start of
work date on September 1, 2022, and an estimated launch date for the end of November 2022. The campaign
will operate until December 31, 2023, No less than at the beginning and completion of each Phase, Gud
Marketing will meet with NHED (virtually or in person) to ensure alignment with NHED objectives,
including NHED approval of messaging and content.

Phase One (estimate time to complete: one week from start of contract)
s Meet with and survey key constituents to understand and develop project objectives.
s Discuss performance outcomes, set the foundation for the project and expand the understanding
of priorities.
s Develop a detailed work plan, including a road map with timing and allocated budgets.

Phase Two (estimated time to complete: two weeks after completion of Phase One)

o The first round of research will be initiated to help identify effective messaging and materials
that resonate with the key audience while focusing on parents and guardians of children who
have not yet entered school, teachers and community organizations.

* Secondary research is implemented to help draft a comprehensive campaign brief highlighting
goals based on priorities, services and recommendations.

o Investigate census data to understand key audiences and conduct analysis of literacy campaigns
nationwide to identify evidence of success in language, messaging and tactics.

s Conduct media analysis of the target audience to determine and develop advertising
opportunities and develop a strategic direction on messaging.

Phase Three (estimated time to complete: three weeks after completion of Phase Two)

+ Establish an advertising campaign plan to promote reading and literacy, which will include
goals and objectives, high-impact messaging, creative direction, themes, a logo and strong
tagline or slogan.

» Create a media impact engagement plan and advertising opportunities that target identified
audience and will trigger the desired outcome, awareness, action and behavior change to read
more frequently and fluently.

Draft a campaign calendar for implementing advertising.
The messaging framework will include diversity and inclusion considerations.

e Gud Marketing will be implementing a pre-survey to gauge current interest from NH
residents/parents/guardians on their love of reading, passion to help children read, improving
literacy skills among youth and themselves; survey will be in the form of an electronic
document, Data results will be collected by Gud Marketing and shared with NHED.

Contract between Gud Marketing, Inc., and the New Hompshire Department of Education

Comtractor [ni



Phase Four (estimated time to complete: five to nine weeks after completion of Phase three continuing
for duration of contract)

« Implement Advertising Campaign Plan using a web-based tracking system, Workamajig,

e Formulate a creative brief, launch the creative Gud Marketing team and initiate creative
messaging testing.

e The creation of all deliverables is based on a schedule, and a paid media team will create the
detailed media schedule.

o The earned media team will garner interest and partnerships, and the owned media team will
develop a social strategy to support and reinforce advertising tools. Marketing through the use
of billboards, bus billboards, television commercials, radio ads, one-pagers, email blasts, and
other opportunities should be considered/utilized as a way to promote reading.

e Launch a social media campaign that includes a presence on Facebook, Instagram and Twitter
that highlights the key messaging points.

Create a landing page that provides a web presence for the program.

Develop a video series (with five videos) that explains the importance of reading and eatly
literacy in a lighthearted and fun way. A few videos in this series will target parents and
guardians, explaining why reading to their children is imperative and detailing the benefits of
visiting the library often and even handing their children books to explore. Other videos in this
series will target young children directly to increase their love of reading and boost literacy.
The preproduction will take two to three weeks, followed by one week of filming and five
weeks of postproduction.

Phase Five (estimated time to complete, from date of launch until end of contract date, December 31,
2023)
¢ The Gud Marketing media team will monitor and optimize all placements to ensure return on
investment.
Monthly reporting to NHED on the performance of the various promotional placements,
¢ Gud Marketing will be implementing a post-survey to gauge any updated changes in interest
from NH residents/parents/guardians on their love of reading, passion to help children read,
improving literacy skills among youth and themselves following the campaign; survey will be
in the form of an electronic document. Data results will be collected by Gud Marketing and
shared with NHED.
o At the completion of the campaign, Gud Marketing will develop a detailed campaign report
that highlights the effectiveness of each component of the performance outcomes.

Contract between Gud Marketing, Inc., and the New Hampshire Department of Education

{ S

Coniractor Iniikg A L
OW AT



EXHIBIT C-1
Method of Payment

Pricing has been divided into five segments to correspond with the five phases in the Scope of Services.

Budget:
Phase Deliverables FY23 FY24
| Phase one Partner intake survey, launch meeting
and development of detailed work $2,500 $0
Phase two Research, secondary research, media
analysis $4,000 50
Phase three Develop advertising campaign $15,000 $0
Phase four Develop and implement advertising
campaign and determine and develop $20.000 $20.000
advertising opportunities. ’ ’
Paid media $213,500 $101,500
Earned media $12,500 $12,500
Owned media $7,500 $7,500
Video series $75,000 £0
Phase five Campaign success report $0 $3,500
Pre and Post | See phase three and phase five of Exhibit $25.,000 $25.000
Surveys B-1 ¥ -
TOTAL $375,000 $170,000

Limitation on Price: Upon mutual agreement between the state contracting officer and the contractor, line
items in this budget may be adjusted one to another, but in no cases shall the total budget exceed the price
limitation of $545,000.

Source of Funding: Funds to support this request are available in the account titled ESSER III-ARP Act
for FY23, and are anticipated to be available in FY24, upon the availability and continued appropriation of
funds in the future operating budget, with the ability to adjust encumbrances between fiscal years through
the Budget Office without further Governor and Council approval, if needed and justified, as follows.

06-56-562010-24370000-102-500731 FY23 FY24
Contracts for Program Services $375,000 $170,000

Method of Payment: Payment is to be made monthly on the basis of invoices which are supported by a
summary of activities that have taken place in accordance with the terms of this agreement, along with a
detailed listing of expenses incurred. If otherwise correct and acceptable, payments will be made for 100%
of the expenditures listed. Invoices shall be submitted electronically to:

Kimberly Houghton
kimberly.c.houghtont@dog.nh.gov

Comvact berween Gud Marketing, Inc., and the New Hampshire Departmeni of Education
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State of New Hampshire
Department of State

CERTIFICATE

I, David M. Scanlan, Secretary of State of the State of New Hampshire, do hereby certify that GUD MARKETING. INC is
a Michigan Profit Corporation registered 1o transact business in New Hampshire on July 29, 2022. [ further certify that all fees and

- documents required by the Secretary of State’s office have been received and is in good standing as far as this office is concerned.

Business ID: 907579
Certificate Number: 0005839155

IN TESTIMONY WHEREOF,

[ hereto set my hand and cause to be affixed
the Seal of the State of New Hampshire,
this 3rd day of August A.D. 2022,

David M. Scanlan

Secretary of State




Certificate of Attestation

I, __Jill Holden » hereby certify that | am a duly appointed representative of
{(Namge)
GUD Marketing, Inc.__. | hereby cenify that _ Debora rak, Principal and President, is duly
{Name of Business) (Name & Title of person who signad contract)
authorized to execute contracts on behalf of _GUD Marketing, Ing and may bind the

(Name of Business)

organization thereby.

I hereby certify that said authority has not been amended or repealed and remains in full force and
effect as of the date of the contract to which this certificate is attached. This authority remains valid for
thirty (30) days. [ further certify that it is understood that the State of New Hampshire will rely on this
certificate as evidence that the person(s) listed above currently occupy the position(s) indicated and that
they have full authority to bind the corporation. To the extent that there are any limits on the authority of
any listed individual to bind the corporation in contracts with the State of New Hampshire, all such

limitations are expressly stated herein.

Dated; “Ci I ZQ&Q\ Attest: d‘b{}’

{TiHfi Llolden, Strategic Planning Director,
Vide President/Secretary)
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CERTIFICATE OF LIABILITY INSURANCE

GUDMARK-01 CGRIMES

DATE (MM/DOMYYY)
7/19/2022

REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLRER.

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE FOLICIES
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED

IMPORTANT:

if the certificate holder is an ADDITIONAL INSURED, the policy{ies) must have ADDITIONAL INSURED provisions or be endorsed.

If SUBROGATION IS WAIVED, subject to the terms and conditlons of the policy, certain policles may requime an endorsement. A statsment on
this certificate does not confar rights to the cortificate holder in lieu of such endorsement(s).

PRODUCER

The Rathbun Agency, Inc.
529 W Saginaw St

| SRHEACT Chery! Grimes
PN Exy: (517) 4821316

l FAX
(AIC No):

Lansing, M) 43933 | 524k .q Cheryl@rathbunagency.com
[NSURER(S} AFFORDING COVERAGE NAIC B
nsurer a ; Home Owners Insurance Company 26638
INSURED wsurer 6 ; Auto-Owners Insurance Co 18988
GUD Marketing Inc wsurer ¢ ; Accident Fund Ins Co 10166
1223 Turmer, Sulte 101 * | msyrerp ; Allied World Surplus
LanS1ng;MiS806 msurer £: Hanover Insurance Co. 22292
INSURERF :
COVERAGES CERTIFICATE NUMBER: REVISION NUMBER:

THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD
INDICATED, NOTWITHSTANDING ANY REQUIREMENT, TERM QR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS,
EXCLUSIONS AND CONDITIONS QF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REODUCED BY PAID CLAIMS.

R TYPE OF INSURANCE Ty POLICY NUMBER FOUCYEFF T POLICYEXE pribs
A | X | COMMERCIAL GENERAL LIABILITY EACH OCCURRENCE s 2,000,000
| cLams-mane m OCCUR x| x 12/31/2021 | 12/31/2022 | BAMAGE TORENTED s 50,000
|| MED EXP (Any ona parson) $ 5,000
|| PERSONAL & ADVINAURY | %
| GEN'L AGGREGATE LIMIT APBLIES PER; GENERAL AGGREGATE s 4,000,000
| X poucvﬁ W& Loc PRODUCTS - COMPIOP AGG | § 2,000,000
OTHER; 3
B ) automoerE LIABLLITY (GONEEDEHGIEINT |, 1,000,000
] avvauto [ = 1213412024 { 12/3172022 | pooiy ngury (Par pemony_| 8
|| W8 oy it BODILY [NJURY (Por accidar | 3
| X1 ony X | ORGSR R MAcE s
$
A1 X |umsrzuae | X ) ocour EACH OCCURRENCE s 2,000,000
EXCESS LAB cuamswoe| X | X _ 123112021 (1203412022 [ oo oo 4 2,000,000
oep | X | retenmions 10,000 5 2,000,000
PER T
CImrESREI, X [ Bofoe | XI5R
ANY PROPRIETORPARTNEREXECUTIVE X 2312022 | 2312023 | o accipEnT s 500,000
QEFIGERMENEER EXCLUDED? WIfA 500,000
} | EL DISEASE - EA EMPLOYEE| § !
, describe under 500,000
DESCRIPTION OF OPERATIONS below EL ISEASE - POLICY UMT | § '
D [Prof. Errors & Omiss 6/40/2022 | 6/3/2023 |Each/iAgg 3,000,000
E |Fidelity/Crime Bond 3M/2022 | IN/2026 |Fidelity/Crime 100,000
CANCELLATION

CERTIFICATE HOLDER
—

New Hampshire Department of Education {NHED)
25 Hall Stroot
Concord, NH 03301

SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE
THE EXPIRATION DATE THEREOF, NOTICE WILL BE DELIVERED IN
ACCORDANCE WITH THE POLICY PROVISIONS.

AUTHORIZED REPRESENTATIVE

b #=

ACORD 25 (2016/03})

© 1988-2015 ACORD CORPORATION. All rights reserved.

The ACORD name and logo are registered marks of ACORD




8%

AUGO04°22 Pi12:41 RCUD &

v

Christine M. Brennan
Deputy Commissionar

Frank Edalblut
Commissioner

STATE OF NEW HAMPSHIRE
DEPARTMENT OF EDUCATION
101 Pleasant Stroet
Concord, NH 03301
TEL. {§03) 271-3486
FAX (603) 271-1953

July 29, 2022

His Excellency, Governor Christopher T. Sununu
and the Honorable Council

State House

Concord, New Hampshire 03301

REQUESTED ACTION

Authorize the Department of Education to enter into a contract with Gud Marketing (VC# 417351)
Lansing, Ml in the amount of $495,000 to implement a statewide campaign for the promotion of
literacy among school aged children, effective upon Governor and Council approval through
December 31, 2023. 100% Federal Funds.

Funds to support this request are available in the account titled ESSER III-ARP 2021 for FY23,
and are anticipated to be available in FY24, upon the availability and continued appropriation of
funds in the future operating budget, with the ability to adjust encumbrances between fiscal years
through the Budget Office without further Governor and Council approval, if needed and justified.

06-56-562010-24370000-102-500731 FY23 FY24
Contracts for Program Services $350,000 $145,000
EXPLANATION

The statewide reading campaign will support and enhance initiatives currently underway and in
the process of being developed by the New Hampshire Department of Education (NHED), that
focus on teaching New Hampshire children to be successful readers. As the state aims to recover
academic learning loss and increase academic performance of students, this reading campaign is
one of several tools to support services to New Hampshire youth, parents, educators, schools, and
communities.

Gud Marketing will develop a marketing campaign to promote reading and literacy within the
Granite State. The campaign will target parents and guardians of children who have not yet entered
school, through the development of competent reading and literacy skills. It will also target
teachers, community groups that work with children and families, libraries, school districts and
broader communities. The objective of the campaign is to promote the love of reading among New
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His Excellency, Governor Christopher T. Sununu

and the Honorable Council

Page 2 of 2

Hampshire youth, as well as strong literacy skills, reading proficiency and the importance of
becoming life-long readers.

An advertising campaign plan will be established to include goals and objectives, high-
impact messaging, creative direction and themes, logo, tagline, or slogan.

An eamed media team will be created to garner interest and partnerships, and a social
strategy will be developed to support and reinforce advertising tools.

A video series will be developed that explains the importance of reading and early literacy
in a lighthearted and fun way, targeting young children directly to increase their love of
reading and boost literacy. Parents and guardians will also be targeted in the video series,
explaining why reading to their children is unperatwc and detailing the benefits of reading
books.

A social media campaign will be launched to highlight key messaging points.

A website landing page will be created to provide a web presence for the program,
including a clear call to action.

Marketing through the use of billboards, bus billboards, television commercials, radio ads,
one-page flyers, email blasts and other opportunities will be considered/utilized as a way
to promote reading.

A Request for Proposal (RFP) was posted on the NHED website and on the Department of
Administrative Services (DAS) website for Statewide Bids and Proposals on April 25, 2022. The
department received proposals from six vendors for the statewide reading campaign. A panel of
three individuals scored each of the pmposals with Gud Marketing receiving the highest ranking
from cach panelist.

In the event Federal Funds no longer become available, additional General Funds will rot be
requested to support this program.

Respectfully submitted,

0L

Frank Edelblut _
Commissioner of Education

TOD Access: Relay NH T11
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ACHMENT
Bid Summary Scoring Sheet

Proposal Criteria in the RFP

Category Points
Develop and implement an advertising plan/campaign that would promote rcadmg and 40
literacy
Develop a video series that explains the importance of readmg/early literacy skills 25
Determine and develop advertising opportunities 25
Create a timeline and execute paid ad plan and implement advemsmgjcampaugn 15
deliverables to include video series; and seek eamed media
Conduct analysis of advertising components that set goals 10
Total 100
Proposals Reccived and Scored
fid Cookson
Marketing, c N Concepts Miller | MobileFuse Teads
Inc. ommunications

Review 86 83 70 59 18 19
Bebe C.

Review 87 88 71 66 39 42
.Ryan L. g ;
Review 80 44 54 56 69 52
Josh M.

Average 84 72 65 60 43 38

‘Review Process

Scoring for review occurred between the dates of May 25, 2022 and June 6, 2022. The RFP review panel
consisted of a New Hampshire parent and business professional, as well as two members of the New

Hampshire media/public relations field.

Reviewer Qualifications

Bebe C. is a member of Kearsarge Regional School Board and co-founder of Decoding Dyslexia.

Ryan L. is a freelance news reporter for NH Union Leader and other NH media outlets.

Josh M. is a former WMUR news reporter and owner of the McElveen Strategies media relations firm.




FORM NUMBER P-37 (version 12/11/2019)

Notice: This agreement and all of ity stiachmeats shall become public upon submission to Governor and
Executive Council for approval. Any Information that is private, confidential or proprietary must
be clearly idemiified to the agency end agreed 10 in writing prior to signing the contract.

AGREEMENT

The State of New Hampshire and the Contractor hereby mutuslly agree as follows:

1. 1DENTIFICATION.

GENERAL PROVISIONS

4 1.1 State Agency Neme

New Hanipthire Department of Education

1.2 Stete Agency Address

25 Hall Street, Concord, NH 03301

.3 Contractor Name

1.4 Conirsctor Address
1223 Tumer Street Suit 10)

(517) 267-9800

Gud Marketing, inc. Lansing, MI 48306
7.5 Contrector Phone 1.6 Account Number 1.7 Completion Date 1.8 Price Limitation
Number _ See Exhibit C 1273172023 495,000

1 1.9 Contracting Officer for State Agency
Kimberly Houghton, Communications Administrator (603) 513-3030

1.10 State Agency Telephone Number

h'm —

171, 34~Contractor Signature

1.12 Name and Title of Contractor Signatory

M Date: S’ 3} a2 Deboreh Horak, Principal

N L |3 State Agency Sign: [.14 Name and Title of Stete Agency Signatory
: % Date: 8r32022 .1 Frank Edelblut, Commissioner of Education

By:

Tr.is Appronl by the N.H. Depanment of Adminlnntuon Division of Personne! (if applicable}

Director, On:

Elizabeth Brown

116 Approval by the Attorney Genere! (Form, Substance and Execution) (if applicable)

By: %ML . /2.‘/ On: 87372022

G&C Itemn number:

1.17 Approval by the Govemnor end Executive Council (if applicable)

G&C Meeting Date:

Page 1 of 4




2. SERVICES TO BE PERFORMED. The State of New

Hampshire, ecting lhrough the agency identified in block 1.1°

(“State™), engages contrector identified in ‘block 1.3
(“Contractor") to perform, and the Contractor shall perfarm, the
work or sale of goods, or both, identified and more particularly
described in the attached EXHIBIT B which is incorporated
herein by reference (“Services™).

3. EFFECTIVE DATE/COMPLETION OF SERVICES.
3.1 Natwithstanding any provision of this Agreement to the
contrary, and subject 1o the approval of the Governor and
Executive Council of the State of New Hampshire, if applicable,
this Agreement, and ali obligations of the parties hereunder, shall
become effective on the date the Governor and Executive
Council approve this Agreement as indicated in block 1.17,
uiless no such approval is reguired, in which case the Agreement
shall become effective on the date the Agreement is signed by
the State Agency as shown in block 1.13 (“Effective Date™).

3.2 If the Contractor commences the Services prior to the
Effective Dare, all Services performed by the Contractor prior to
the Effective Date shall be performed at the sole risk of the
Contractor, and in the event that this Agreement does not become
effective, the Siate shall have no lisbility to the Contractor,
including without limitation, any obligation to pay the
Contractor for any costs incurred or Services performed.
Contractor must complete all Services by the Completion Date
specified in block 1.7;

L&

4, CONDITIONAL'NATURE OF AGREEMENT.
Notwithstanding any‘ provision of this Agreement to the
contrary, a!l obligations of the State hercunder, including,
without limitation, the continuance of payments hercunder, are
contingent upon the availability and continued appropriation of
funds affected by any state or federal legislative or execulive
action that reduces, ¢liminates or otherwise modifies the
appropriation or aveilability of funding for this Agreement and
the Scope for Services provided in EXHIBIT B, in whole or in
par.. In no event shall the State be liable for eny payments
hereunder in excess of such available appropriated funds. In the
event of & reduction or termination of appropriated funds, the
State shall have the right 10 withhold payment until such funds
becarie available, il ever, and shall have the right to reduce or
terminate the Services underthis Agreement jinmediately upon
giving the Contractor notice of such reduction or iermination.
The State shsll not be required to transfer funds from any other
account ar source to the Account identified in block 1.6 in the
event funds in that Account are reduced or unavailable.

5. CONTRACT PRICE/PRICE LIMITATION/
PAYMENT,

5.1 The contract price, method of payment, and terms of payment
are ideritified and more particulerly described in EXHIBIT C
which is incorporated herein by reference.

5.2 The payment by the State of the contract price shall be the
only and the complete reimbursement to the Contractor for all
expenses, of whatever nature incurred by the Contractor in the
performance hereof, and shall be the only and the complete

compensation to the Contractor for the Services. The State shall
have no ligbility 1o the Contractor other than the contract price.
5.3 The State reserves the right to offset from. any amounts
otherwise payable to the Contractor under this Agreement those
liquidated amounts required or permitied by WN.H. RSA B0:?
through RSA 80:7-c or any other provision of law.

5.4 Notwithsianding any provision in this Agreement (o the
contrary, and notwithstanding unexpected circumstances, in no
event shall the total of all payments suthorized, or actually made
hereunder, exceed the Price Limitation set forth in block 1.8.

6. COMPLIANCE BY CONTRACTOR WITH LAWS
AND REGULATIONS/ EQUAL EMPLOYMENT
OPPORTUNITY.

6.1 In connection with the performance of the Services, the
Contractor shall comply with all applicable statutes, laws,
regulations, and orders of federal, state, county or municipal

authorities which impose any obligation or duty upon the

Contractor, including, but not limited to, civil rights and equal
employment opportunity laws. In addition, if this Agreement is
funded in sny part by monies of the United States, the Contractor
shall comply with all federal executive orders, rules, regulations
and stetutes, and with any rules, regulations and guidelines as the
State or the United States issue to implement these reguintions,
The Contracior shall aiso comply with all applicable intellectusl
property laws.

6.2 During the term of this Agicenient, the Contractor shall not
discriminate against employees or applicants for employment
becnuse of race, color, religion creed, age, sex, handicap, sexual
orientation, or national origin and will take affinnative ection to
prevent such discrimination.

6., The Contractor agrees to permit the State or United States
access 1o any of the Contractor's books, records and accounts for
the purpose of ascertaining compliance with all rules, regulations
and orders, end the covenents, terms and conditions of this
Agreement,

7. PERSONNEL.

7.1 The Centractor shall at its own expense provide all personnel
necessary to perform the Services. The Contractor warranis that
all personnel engoged in the Services shall be qualified to
perform the Services, and shall be properly licensed and
otherwise authorized to do so under all applicable |aws.

7.2 Unless otherwise autharized in writing, during the tenm of
this. Agreement, snd for & period of six (6) months aler the
Completion Date in block 1.7, the Contractor shall not hire, and
shall not permit any subcontractor or other person, firm or
corporation with whom it is engaged in a combined effont to
perform the Services to hire, any person who is a State employee
or official, who is materially involved in the procurement,
edministration or performance of this Agreement.  This
provision shall survive termination of this Agreement,

1.3 The Coniracting Officer specified in block 1.9, or his or her
successor, shall be the State's representative. 'In the event of any
dispute conceming the interpretation of this Agreement, the
Contracting Officer's decision shall be final for the Siate.
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8. EVENT OF DEFAULT/REMEDIES.

8.1 Any one or more of the following acts or omissions of the
Contractor shall constitute an event of default hereunder (“Event
of Default™);

8.1.1 failure to perform the Services satisfectorily or on
schedule;

8.1.2 failure to submit any report required hereunder; and/or
8.1.3 failure to perform eny other covenant, term or condition of
this Agreement.

8.2 Upon the occurrence of eny Event of Default, the State mey
take any one, or more, or ell, of the following actions:

8.2.1 give the Contrector a written notice specifying the Event of

Default and requiring it to be remedied within, in the absence of -

a greater or lesser specification of time, thirty (30) days from the
date of the notice; and if the Event of Default is not timely cured,
terminate this Agreement, effective two (2) days after giving the
Contractor notice of termination;
8.2.2 give the Contractor a written notice specifying the Event of
Default and suspending sll payments to be made under this
+ Agreement and ordering that the portion of the contract price
- which.'would otherwise ‘accrue to the Contractor during the
period.from the date of such notice until such time as the State

determines that the Contractor has cured the Event of Default -

shall never be paid to the Contractor,

8.2.3 give the Contractor a written notice specifying the Event of
Default and set off against eny other obligations the State may
-g')gir'e to the Contractor any damages the State suffers by reason of
any Event of Default; and/or . -
8:24 give the Contractor a written notice specifying the Event of
l;ggfnult, treat the Agreement as-breached, terminate the
};\“_grecmenl and pursue any of its remedies at law or in equity, or
both.

. 8.3. Ne failure by the State to enforce any provisions hereof after
eny Event of Default shajl be deemed e waiver of its rights with
regard to that Event of Defaull, or eny subsequent Event of
Default. No express failure to enforce any Event of Default shall
be deemed & waiver of the right of the State to enforce each and
al) of the provisions hereof upon any further or other Event of
Default on the part of the Contractor.

9. TERMINATION.

9.1 Notwithstanding paragraph 8, the State may, at its sole
discretion, terminate the Agreement for any reason, in whole or
in part, by thirty (30) days written notice to the Contractor that
the State is exercising ils option to terminate the Agreement.

9.2 In the event of an early termination of this Agreement for
any reason other than the completion of the Services, the
Contractor shall, at the State's discretion, deliver to the
Contracting Officer, not later than fifteen (15) days after the date
of termination, a report (“Termination Report™} describing in
detail all Services performed, and the contract price earncd, to
and including the date of termination. The form, subject matter,
content, and number of copies of the Termination Report shall
be identical to those of any Final Report described in the attached
EXHIBIT B. In addition, at the State’s discretion, the Contractor
shall, within 15 days of notice of early termination, develop and
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submit to the State a Transition Plan for services under the
Agreement.

10. DATA/ACCESS/CONFIDENTIALITY/
PRESERVATION.

10.] As used in this Agreement, the word “data” shall mean ail
information and things developed or obtained during the
performance of, or acquired or developed by reason of, this
Agreement, including, but not limited to, all studies, reports,
files, formulae, surveys, maps, charts, sound recordings, video
recordings, pictorial reproductions, drawings, analyses, graphic
representations, computer programs, computer printouts, notes,
letters, memoranda, papers, end documents, all whether
finished or unfinished.

10.2 All data end any property which has been received from
the State or purchased with funds provided for that purpose
under this Agreement, shall be the property of the State, and
shall be returned to the State upen demand or upon termination
of this Agreement for any rcason.

10.3 Confidentiality of data shall be govemed by N.H. RSA
chapter 91-A or other existing law. Disclosure of data requires
prior written approval of the State.

11, CONTRACTOR'S RELATION TO THE STATE. Inthe
performance of this Agreement the Contractor is in all respects
an independent contrector, and is neither an agent nor &n
employee of the State. Neither the Contractor nor any of its
officers, employees, agents or members shali have authority to
bind the State or receive any benefits, workers’ compensation or
other emoluments provided by the State to its employees.

12. ASSIGNMENT/DELEGATION/SUBCONTRACTS. |
£2.1 The Contractor shall nol assign, or otherwise transfer eny
interest in this Agreement without the prior written notice, which
shall be provided to the State at least fifteen (15) days prior to
the assignment, and a written consent of the State. For purposes
of this paregraph, a Change of Control shall constitute
assignment. “Chaiige of Control" means (a) merger,
consolidation, or a transaction or series of related transactions in
which a third party, together with its affiliates, becomes the
direct or indirect owner of fifty percent (50%) or more of the
voting shares or similar equity interests, or combined voting
power of the Contractor, or {b) the sale of all or substantially all
of the assets of the Contractor. g
12.2 None of the Services shall be subcontracted by the
Contractor without prior written notice and consent of the State.
The State is entitled to copies of all subcontracts and assignment
agreements and shall not be bound by any provisions contained
in a subcontract or an assignment agreement to which it is not a

party.

13. INDEMNIFICATION. Unless otherwise exempted by taw,
the Contrector shall indemnify and hold harmless the State, its
officers and employees, from and against any and all claims,
liabilities and costs for any personal injury or property damages,
patent or copyright infringement, or other claims asserted againsl
the State, its officers or employees, which arise out of {or which

mey be clasimed to arise out of) the acts or omissiopqf the -
Contractor Initial§ _/\
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Contrector, or subcontractors, including but not limited to the
negligence, reckless or intentional conduct. The State shal) not
be liable for any costs incurred by the Contractor arising under
this paragraph 13. Notwithstanding the foregoing, nothing herein
contained shall be deemed to constitute a waiver of the sovereign
immunity of the State, which immunity is hereby reserved to the
State. This covenant in paregreph 13 shall survive the
termination of this Agreement.

14. INSURANCE. _
_ 14.1 The Contractor shall, at its sole expense, obtain and
continvouslty maintain in force, and shall require any
subcontractor or assignee to obtain and maintain in force, the
following insurance: ]
14.1.1 commercial general liability insurance sgainst all claims
of bodily injury, death or property damage, in amounts of not
less than $1,000,000 per occurrence and $2,000,000 eggregate
or excess; and
14,1.2 special cause of loss coverege form covering.all property
subject to subparagraph 10.2 herein, in an amount not less than
80% of the whole replacement value of the property.
14.2 The policies described in subparagraph 14.1 herein shall be
on policy forms and endorsements approved for use in the State
of New Hampshire by the N.H. Department of Insurance, and
issued by insurers licensed in the State of New Hampshire.
14.3 The -Contractor shall furnish to the Contracting Officer
‘jdentified in block 1.9, or his or her successor, a certificate(s) of
insurance for all insurance required under this Agreement.
Contractor shali slso furnish to the Contracting Officer identified
in block 1.9, or his or her successor, certificate(s) of insurance
for all renewal(s) of insurance required under this Agreement no
later than ten (10) days prior. to the expiration date of each
insurance policy. The certificate(s) of insurance and any
renewals thereof shall be attached and are.incorporated herein by
reference.

15. WORKERS' COMPENSATION.

15.1 By signing this agreement, the Contractor agrees, certifies
end warrants that the Contractor is.in compliance with or exempt
from, the requirements of N.H. RSA chapter 281-A ("Workers’
Compenszation”). '
15.2 To the extent the Contractor is subject to the requirements
of N.H. RSA chapter 281-A, Contractor shell maintain, and
require any subcontractor or assignee to secure and maintain,
peyment of Workers’ Compensation in connection with
sctivities which the person proposes to undertake pursuant to this
Agreement. The Contractor shall fumnish the Contracting Officer
identified in block 1.9, or his or her successor, proof of Workers’
Compensation in the manner. described in N.H. RSA chapter
281-A end any applicable renewal(s) thereof, which shall be
attached and ere incorporated herein by reference. The State
shall not be responsible for payment of any Workers'
Compensation premiums or for eny other clzim or benefit for
Contractor, or any subcontrector or employee of Contracter,
which might erise under applicable State of New Hempshire
Workers” Compensation laws in connection with the
performance of the Services under this Agreement.

16. NOTICE. Any nolice by a party hereto to the. other party
shall be deemed to have been duly delivered or given at the time
of mailing by certified meil, postage prepaid, in a United States
Post Office addressed to the parties at the addresses given in
blocks 1.2 and 1.4, herein.

17. AMENDMENT. This Agreement may be emended, waived
or discharged only by an instrument in writing signed by the
pertics hereto and only after approval of such amendment,
waiver or discharge by the Govemnor and Exccutive Council of
the State of New Hampshire unless no such approval is required
under the circumstances pursuant to State law, rule or policy.

18. CHOICE OF LAW AND FORUM. This Agreement shell
be govemned, interpreted and construed in accordance with the
laws of the State of New Hampshire, and is binding upon and
inures to the benefit of the parties and their respective successors
and assigns. The wording used in this Agreement is the wording
chosen by the parties to express their mutual intent, and no rule
of construction shell be applicd against or in favor of any party.
Any actions arising out of this Agreement shall be brought and
maintained in New Hampshire Superior Court which shall have
exclusive jurisdiction thereof.

19.. CONFLICTING TERMS. In the ecvent of a conflict
between the terms of this P-37 form (as modified in EXHIBIT
A) and/or attachments and emendment thereof, the terms of the
P-37 (as modified in EXHIBIT A) shall control,

20. THIRD PARTIES. The parties hereto do not intend to
benefit any third parties and this Agreement shell not be
construed to confer any such benefit.

21. HEADINGS. The headings throughout the Agreement are
for reference purposes only, and the words contained therein
shall in no way be held to explain, modify, amplify or aid in the
interpretation, construction or meaning of the provisions of this
Agreement.

22. SPECIAL PROVISIONS. Additional or modifying
provisions set-forth in the attached EXHIBIT A are incorporated
herein by reference.

23. SEVERABILITY. In the event any of the provisions of this
Agreemeni gre held by a court of competent jurisdiction to be
contrary to any state or federal law, the remaining provisions of
this Agreement will remain in full force and effect.

24. ENTIRE AGREEMENT. This Agreerrient, which may be
executed in & number of counterparts, each of which shall be
deemed an original, constitutes the entire egreement and
understanding between the parties, and supersedes all prior
agreements and understandings with respect to the subject matter
hereof. ’
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EXHIBIT A
Specin! Provisions
Additional Exhibits D-G
Federal Certification 2 CFR 200.415

Required certifications include: (a) To assure that expenditures are proper and in accordance with the
terms and conditions of the Federal award and approved project budgets, the annual and final fiscal
reports or vouchers requesting payment under the agreements must include a certification, signéd by an
official who is authorized to legally ‘bind the non-Federal entity, which reads as follows:

By signing this repont, | certify 1o the best of my knowledge and belief that the report is true, complete,
and accurate, and the expenditures, disbursements and cash receipts are for the purposes and objectives
set forth in the terms and conditions of the Federal award. | am aware that any false, fictitious, or
fraudulent informatign, -or the omission of any material fact, may subject me to criminal, civil or
edministrative penalties for fraud, false siatements, false claims or otherwise. (U.S. Code Title 18,
Section 1001 and Title 31, Sections 3729-3730 and 3801-3812),

Coniracy benveen Gud Marketing. Inc., ond the New Hampshire Depariment of Edication
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EXHIBIT B
Scope of Services

Gud Merketing Inc. ("Gud Marketing") wili provide, through the New Hampshire Department of Education
(“NHED"™), a marketing campaign to promote reading and literacy within New Hampshire (“Program”). The
campaign program will target parents and guardians of children who have nol yet entered school with the goal
of encouraging them to heip children develop competent reading and literacy skills. It will also target teachers,
community groups that work with children and femilies, libraries, school districts and broader communities. The
objective is to promote the love of reading among New Hampshire youth, s well as strong literacy skills, reading
proﬁcuency and lhc tmportance of becommg life- Iong readers

Gud Marketing shall |mplcmcnt the followmg five phases of program activities, with an estimated start of work
date on September 1, 2022, and an estimated launch date for the end of November 2022. The campaign will
operate until. Dcc:mbcr 31, 2023. No less than at the beginning gnd completion of each Phase, Gud Marketing
will meet with NHED (virtually or in person) to ensure alignment with NHED objectives, including NHED
approval of messaging and content,

Phase One (estimnle time to complete: one week from start of contract)
o Meet with and survey key constituents to understend and develop project objectives.
»  Discuss performance outcomes, set the foundation for the project and expand the undersianding of
prlorlllcs :
»  Develop a detailed work plan |nc|ud|ng a road map with timing and allocatcd budgets.

Phasc Two (cstimated time to complete: two weeks nfier completion of Phase One)

»  The first round of research will be initisted o help identify effective messaging and materials that
resonate with the key audience while focusing on parents and guard:ans of children who have not
yet entered school, teachers and community organizations.

Secondary research is implemented to help drafi a comprehcnswe campalgn brtef highlighting goals
based on prioriti€s, services and recommendations.

s Invesligate census data to understand key audiences and conduct analysw of literacy campaigns
nationwide to identify evidence of success in language, messaging and tactics.

Conduct media enalysis of the target audience to determine and develop advértising opportunities
end develop a strategic direction on messaging. :

Phase Three (eslimated time to cornplete: three weeks after completion of Phase Two)

« Establish an advertising campaign plan to promate reading and literacy, which will include goals
and objectives, high-impact messeging, creative direction, themes, a logo and strong tagline or
slogan.

s Creaie a media impact engagement plan and advertising opportunilies thattarget identified audience
and will irigger the desired ouicome, awareness, action and behavior change to read more frequently
end flyently,

o Draft a campaign calendar (or lmplemcmmg advertising.

¢ The messaging framework will include diversily and inclusion considerations.

Phnsc Four (cstimntcd time to complele five to ninc weeks nfter completion of Phase three continuing for
duration of contraet)
¢ Implement Advertising Campaign Plan using a web-based tracking system, Workamajig.
+ Formulate a creative brief, launch the creative Gud Marketing team and initiate creative messaging
tesling.
¢ The creation ofall deliverables is based on a schedule, and a paid media tcam will create the detailed
media schedule.

Coutract benred Gud Marketing. Inc., o the New Hempshire Depariment of Education




EXHIBIT B CONTINUED

The eained medis team will gamer intcrest and partnerships, and the owned media team will
develop a social stralegy to suppon and reinforce advertising tools. Marketing through the use of
billboards, bus billboards, television commercials, radio ads, orie-pagers; email blasts, and other
opportunities should be corisidered/utilized as a way to promote reading.

Launch a social media campaign that includes a presence on Faccbook, Instagram and Twitter that
highlights the key messaging points.

Create a landing page that provides a web presence for the program.

Develop a video series (with five videos) that explains the importance of reading and ¢arly literacy
in a lighthearted and fun way. A few vidcos in this series will target parenis and guardians,
explaining why reading to their children is imperative and detailing the benefits of visiting the
library often and even handing their children books to explore. Other videos in this series will target
young children directly 1o increase their love of reading and boost literacy. The preproduction will
take two fo three weeks, followed by one week of filming and five weeks of postproduction.

Phase Five (estimated time to complcte, from date of launch until end of contract date, December 31, 20.23)

The Gud Marketing media team will monitor and optimize all placements to ensure return on
investment. '

Monthly repoiting to NHED on the performance of the various promotional piacements.

At the completion of the campaign, Gud Marketing will develop 8 detailed campaign report that
highlights the effectiveness of each component.of the performance outcomes.

Controct benvesn Gid Markeling, inc., and the New Harpshire Deparument of Education
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EXHIBITC -
Method of Payment

Budget

Pricing has been divided into five segments to correspond with the five phases in the Scope of Services.

Phase Deliverables FY2) FY24
Phase one Partner intake survey, launch meeting and $2,500 '
development of detailed work
Phase two Research, secondary research, media $4,000
analysis ‘
Phase three Devetop advertising campaign $15,000
Phase four Develop and implement edvertising $20,000 $20,000

campaign and determine and develop

advertising opportunities.

Paid media $213,500 $101,500
Eamed media $12,500 $12,500
Owned media $7,500 $7.500
Video series 8?5.000
'_1Phasc five Campaign success report $1,500
TOTAL $350,000 $145,000

Limitation oi Price: Upon mutual agreemeni between the state contracting officer and the contractor, ling items
in this budget may be adjusted one to enother, but in na cases shall the total budget exceed the price limitation
of $495,000.

Source of Funding: Funds-to support this request are available in the account titled ESSER HI-ARP 2021 for
FY23, and are anticipated 1o be available in FY24, upon the availability and continiied appropriation of funds in
the fulure operating budget, with the ability to adjust encumbrances between fiscal years through the Budget
Office without further Govenor and Council approval, if needed and justified, as follows.

06-56-562010-24370000-102-500731 £Y23 EY24
Contracts for Prog. Servi. $350,000 £145,000

Method of Pnyment: Payment.is to be made monthly on the basis of invoices which are supported by a summary
of activities that have taken place in accordance with the terms of this agreement, along with a detailed listing
of expenses incurred. |f otherwise correct and acceptable, payments will be made for }00% of the expenditures
listed. Invoices shall be submitted electronically 1o:

Kimberly Houghton
imberly.c.hvpghonidoe. nh,gov

Contrnct benveen Gind Marketing. hic.. and ihe New Hompshive Departineit of Education
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EXHIBIT D
Contractor Obligations

Contrects in excess of the simplified acquisition threshold (currently set at $250,000) must address
administrative, contractual, or legal remedies in instances where the contractors violaie or breach
contract terms, and provide for such sanctions and penalties as appropriate. Reference:

2 C.F.R. §200.326 and 2 C.F.R. 200, Appendix l, required contract clauses.

The contractor acknowledges that 31 U.S.C. Chap. 38 (Admiﬁistrative Remedies for False Claims and
Statements) applies to the contractor’s actions pértaining to this contract.

The Contractor, certifies and affirms the truthfulness and accuracy of each statement of its certification and
disclosure, if any. In addition, the Contractor undersiands and agrees that the provisions of 31 U.S.C. §
3801 et seq., apply to this certification and disclosure, if any.

Breach
A breach of the contract clauses above may be grounds for termination of the contract, and for debarment
a5 a contractor and subcontractor as provided in 29 C.F.R. § 5.12.

Fraud and False Statements

The Contractor understands that, if the project which is the subject of this Contract is financed in whole or
in part by federa] funds, that if the undersigned, the company that the Contractor represents, or any
employee or sgent thereof, knowingly makes any false statement, representation, report or claim as to the
chiaracter, quality, quantity, or cost of material used or ta be used, or quantity or quality work performed or
to-be performed, or makes any false statemeni or representation of a material fact in any statement,
certificate, or report, the Contractor and any ‘company that the Contrector represents may be subject 10
prosecution under the provision of 18 USC §1001 and §1020.

Environmeatal Protection .

(This clause is applicable if this Contract exceeds §150,000. It applies to Federal-aid contracts only.)

The Contractor is required to comply with all applicabte standards, orders or requircments issued under
Section 306 of the Clean.Air Act (42 U.S.C. 1857 (h), Section 508 of the Clean Water Act (33 U.S.C. 1368),
Executive Order 11738, and Environmental Protection Agency (EPA) regulations (40 CFR Part 13) which
prohibit the use under non-exempt Federal contracts, grants or loans of facilities included on the EPA List
of Violating Facilities. Violations shall be reported to the FHWA and to the U.S. EPA Assistant
Administrator for Enforcement.

Procurement of Recovered Materials

In accordance with Section 6002 of the Solid. Waste Disposal Act (42 U.S.C. § 6962), State agencies and
agencics of a political subdivision of a state that are using appropriated Federal funds for procurement must
procure items designated in guidelines of the Environmental Protection Agency (EPA) at 40 CFR 247 that
contain the highest percentage of recovered materials-practicable, consistent with maintaining a satisfactory
level of competition;, where the 'purchase price of the item exceeds $10,000 or the value of the quantity
acquired in the preceding fiscal year exceeded $10,000; must procure solid waste management services in
a manner that maximizes energy and resource recovery; and must have established an affirmative
procurement program for procurement of recovered materials identified in the EPA guidelines.

Revised 6-25-21
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Exhibit E
Federal Debarment and Suspension

a. By signature on this Contrect, the Contractor certifies its complience, and the compliance of its
Sub-Contractors, present or future, by stating that any person essociated therewith in the capacity
of owner, partner, director, officer, principal invesior, project director, manager, nudltor or any
position of euthority involving federa) funds:

1. Is not currently under suspension, debarmment, voluntary exclusion, or determination of
ineligibility by any Federal Agency;

2. NHED:s not have a proposed debarment pending,

3. Has not been suspended, debarred, ‘voluntarily excluded or determined ineligible by any
Federal Agency within the past three {3) years; and

4. Has not been indicted, convicted, or had a civil judgment rendered against the firm by a court
of competent jurisdiction in any matter involving fraud or official misconduct within the past
three (3) years.

b. Where the Contractor or its Sub-Contractor is unable to certify to the statément in Section a.!.
above, the Contractor or its Sub-Contractor shall be declared ineligible to enter into Contract or
participate in the projecl.

c. Where the Contractor or Sub-Contractor is unable to certify to any of the statements. as listed in
Sections a.2.,a.3., or 8.4., above, the Contractor or its Sub-Contractor shall submit a vritten
explanation to the NHED The certification or explanation shall be considered in connection with
the NHED's deterinination whether to enter into Contract.

d. The Contractor shall provide immediate written nolice to the NHED if, at any time,

the Contractor or its Sub-Contrector, learn that its Debarment and Suspension certification has
become erraneous by reason of changed circumstances.

Revised 6-25-21
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Exhibit F

Anti-Lobbying

The Contractor agrees to comply with the provisions of Section 319 of Public Law 101-121,
Government wide Guidance for New Restrictions on Lobbying, and 31 U.S.C. 1352, and further agrees
to have the Contractor’s representative, execute the following Certification:

The Contractor certifies, by signing and submitting this contract, to the best of his/her knowledge and belief,
ithat: .

a. No federal appropriated funds have been paid or shall be paid, by-or on behalf of the undersigned,
to any person for influencing or attempting to influence any officer or employee of any State or
Federal Agency, 8 Member of Congress, an officer or employee of Congress, or an employee of a
member of Congress in connection with the awarding of any Federal contract, the making of any
federal grant, the making of any federal loan, the entering into any cooperative agreement, and the
extension, continuation, renewal amendment, or imodification of any Federal contract grant, loan,
or cooperative agresment,

_b. If any funds other than federally appropriated funds have been paid or shall be paid to any person
for influencing or.attempting ta influence an officer or employee of any Federal Agency, s Member
of Congress, and officer or employee of Congress, or an employee of a Member of Congress in
connection with this Federal contract, grant, loan, or cooperative agreement, the undersigned shall
complete and submit the “Disclosure of Lobbying Activities” form in accordance with its
instructions

hitps://www.gsa.gov/forms-library/disclosure-lobbying.activities

¢. This certification is a material representation of fact upon which reliance was placed when this
transaction was made or entered into. Submission of this certification is a prerequisite for making
and entering into this transaction imposed by Section 1352, Title 31 and U.S. Code. Any person
who fails to file the required cestification shall be subject to a civil penelty of not less than $10,000
and not more than $100,000 for each such failure.

d. The Contractor also agrees, by signing this contract that it shall require that the language -of this
certification be included in subcontracts with all Sub-Contractor(s) and lower-tier Sub-Contractors
which exceed $100,0600 and that all such Sub-Contractors and lower-tier Sub-Contractors shall
certify and disclose accordingly.

e. The NHED shall keep the finm’s certification on file as pact of its original contract. The Contractor
shall keep individual certifications from all Sub-Contractors and {ower-tier Sub-Contractors on file.
Certification shall be retained for three (3) years following completion and acceptance of any given
project.

Revised 6-25-21
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"Exhibit G
Rights to Inventions Made Under a Contraét, Capy Rights and Confidentiality

Rights to Inventions Made Under a Contract or Agreement

Contracts or agreements for the performance of experimental, developmental, or research work shall
provide for the rights of the Federal Government and the recipient in any resulting invention in accordance
with 37 CFR part 401, “Rights to Inventions Made by Nonprofit Organizations and Small Business Firms
Under Government ‘Grants, Contracts and Cooperative Agreements,” and any implementing:regulations
issued by the NHED.

Any discovery or invention that erises during the course of the contract shall be reported to the NHED. The
Contractor is required to disclose inventions promptly to the contracting officer (within 2 months) after the
inventor discloses it in writing to contractor personnel responsible for patent matters, The awarding agency
‘shall determine how rights in the invention/discovery shall be allocated consistent with "Government Patent
Policy" end Title 37 C.F.R. § 401.

Confidentiality :

All Written and oral information and materials disclosed or provided by the NHED under this agreement
constitutés Confidential Information, regardless of whether such.information was provided before or after
the date on this agreement or how it was provided.

The Contractor and representatives thereof, acknowledge that by making use of, acquiring or adding to
information about matters and data related to this agreement, which are confidential to the NHED and its
partners, must remain the exclusive property of the NHED, '

Confidential information means ali data and information related to the business and operation of the NHED,
including but not limited 10 all school and student data contained in NH Title XV, Education, Chapters 186-
200,

Confidential information includes but is not limited to, student and school district data, revenue and cost
information, the source code for computer software and hardware products owned in part or in whole by
the NHED, financial information, partner information(including the identity of NHED partners), Contractor
and supplier information, (including the identity of NHED Contractors and suppliers), and any information
that has been marked “confidential” or “proprietary”, or with the like designation. During the term of this
contract the Contractor agrees to abide by such rules as may be adopted from time to time by the NHED to
maintain the security of all confidential information. The Contractor further agrees that it will always regard
and preserve as confidential information/data. received during the performance of this contract. The -
Contractor will not use, copy, make notes, or use excerpts of any confidential information, nor will it give,
-disclose, provide access to, or otherwise make available any confidential information to any person not.
employed or contracted by the NHED or subcontracted with the Contractor. '

Ownecrship of Intellectusl Property

“The NHED shall retain ownership of all source data and other inteliectual property of the NHED provided
to.the Contractor in order to complete the services of this agreement.  As well the NHED will retain
copyright ownership for any and all materials, patents and intellectual property produced, including, but
not limited to, brochures, resource directories, protocols, guidelines, posters, or reports.  The Contractor
shall not reproduce any materials for purposes other than use for the terms under the contract without prior
written approval from the NHED.

Revised 6-25-21

Contractor Initi
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Certificate of Authority

L, Jill Holden, hereby certify that | am duly elected Cterk/Secretary/Officer of Giid Marketing.
| hereby certify the following is a true copy of the current By!a.ws or Articles of Incorporation of the

Corporation and that the Bylaws or Articles of Incorporation authorize the following officers or

positions to bind the Corporetion for contractual obligations Deborah Horak, Principal/President.

| further certify that it is understood that the State of New Hampshire will rely on this certificate as

evidence that the person listed above currently occupies the position indicated and that they have full

authority to bind the corporation.

DATED: _ /~{9- 2\ ATTEST: &ﬂl%




State of New Hampshire
Department of State

CERTIFICATE

1, David M. Scanlan, Secretary of State of the State of New Hampshire, do hereby certify that GUD MARKETING, INC is
a Michigan Profit Corporation registered to transact business in New Hampshire on July 29, 2022. 1 further certify that all fees and

documents required by the Secretary of Staic’s office have been received and is in good standing as far as this office is concerned.

Business !D: 907579
Ceniificate Number: 0005839155

IN TESTIMONY WHEREOF.

| hereto set my hand and cause 10 be affixed
the Seal of the State of New Hampshire,
this 3rd"day of August A.D. 2022.

David M. Scanlan
Secretary of Siate
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ACORD .
\C O CERTIFICATE OF LIABILITY INSURANCE i

THIS CERTIFICATE IS 1SSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW. THIS CERTIFICATE OF INSURANCE DOES NQT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED
REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

IMPORTANT:

If the certificats holder ks an ADDITIONAL INSURED, ths policy({ies) must have ADDITIONAL INSURED provisions or be endorsed.

H SUBROGATION I3 WAIVED, subject to the terms and conditions of the policy, certain pollcies may require an endorsement. A statement on
this certificate does not confer rights to the certificate holder in lleu of such sndorsement(s).

PRODUCER mcf chofy' Grimes
bl Wt TR eay. (617) 482-1318 | 8% ney:
Lansing, M1 48933 1. Cheryl@rathbunagency.com
NSURERIS) AFFORPING COVERAGE —HAlCS
mesunen » :Home Owners Insurance Company 26638
INSURED | vsumer n : Auto-Owners Insurance Co 18988
GUD Marketing Inc | nsyrea ¢ ; Accldent Fund Ins Co 10166
1223 Turner, Suite 101 msyren o Alllod World Surplus
Lansing, MI 48308 msyrer ¢ ; Hanover Insurance Co. 22292
INSURER ¥ ;
_COVERAGES CERTIFICATE NUMBOER: REVISION NUMBER;

THIS IS TO CERTIFY THAT THE POUCIES OF INSURANCE USTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD
INDICATEC. NOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WATH RESPECT TO WHICH THIS
CERTIFICATE MAY BE 1SSUED OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS,
EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS.

W3R TYPE OF INSURANCE P e POLICY NUNSER P Fan i LTS
A | X | commerciat cENERAL LABILITY [ eacH occumrence s 2,000,000
| cLamswave (X occur x| x - 123112021 | 123472022 [ BAMARRIGRENTES L |4 50,000
- | MED €xP Ao ovm person) 1 8 5000
| ] f | PERSONAL K ADVINJURY |3
AGOR UMIT APRLIES PER: | GENERAL AGGREGATE \ 4,000,000
X roucrl [T '  oROOUCTS - cOuPICE A0G | § 21009 900
QTHER: e 1
B | auromceae uamuy (EEEECmaEMY 1), 1,000,000
ANY AUTO - 123112021 | 1273172022 | Boon v iRy (P gersont | 3
|| S v AGrEg el | 50O Y 1N RY (Por pccizenn | 4
X R o Py Fir S mamad 3
E ]
A | X |umpasuauae | X [occun EACH OCCURRENCE 3 2,000,000
EXCESS LIAD Clamsaape| X | X 1213172021 [ 123112022 | AGGREGATE. 3 2,000,000
oeo | X [ rerexmons 10,000 | = 1 2,000,000
€ wg%’?ui‘u“@"n X | S3ne | X120
ROPRIETORPARTNE VEXECUTIVE X U302 | VWD [ caenacoppnr ' 500,000
Rt niA - 500,000
%&"ﬂg&m : w 5a0.000
D [Prof. Errorm & Omise 6/10/2022 | 6/3202) {Each/Agg 3,000,000
E [Fidslity/Crime Bond w2022 | 3472025 |Fidelity/Crime 100,000
u
_CERTIFICATE HOLDER CANCELLATION

New Hampshire Department of Educstion {NHED)
25 Hz!l Stroet
Concord, NM 03304

SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE

THE EXPIRATION DATE THEREQF, NOTICE WILL 8E OELIVERED IN
ACCORDANCE WITH THE POLICY PROVISIONS.

AUTHORIED REPRESENTATIVE

r"l -
A‘\ y Ao

ACORD 25(2016/03)

© 1988-2015 ACORD CORPORATION. All rights reserved.
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